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Vision
SportsLoop is focused on representing our clients with integrity. There are many agents that will approach

you about representing your interests. Our mission is to work closely with you to find out what you want
to achieve and help you accomplish your goals.

The SportsLoop team works together to assist our clients. The various divisions at SportsLoop are closely integrat-
ed, providing innovative, well-devised approaches for all of our clients’ needs.

SportsLoop believes that every athlete has the right to quality representation. Too many athletes are taken advan-
tage of during their representation. SportsLoop works with the client to develop a strong personal management
team. SportsLoop insists that each athlete receives the best information that is available so that the athlete can
make an informed decision and select service providers that are most suitable for his or her individual needs. 

SportsLoop has made a commitment to represent our clients not only during the early stages of their athletic
careers but to continue to provide our services and support throughout their lives. We not only represent athletes,
we also represent future business people. Once you become part of the SportsLoop family, you will remain part
of our family for life.

Our management team, staff and advisory board have diversified experiences, resources and contacts. The team
that we will assemble on our clients’ behalf will excel at providing opportunities for our clients beyond the world
of sports. This team has extensive backgrounds in law, business, finance, banking, marketing, sports and enter-
tainment. Whether it is financial planning, endorsements, health coverage or legal assistance, the SportsLoop team
will help you manage all of your needs.

SportsLoop has a diversified organization that provides services for our clients in the following categories:

■ Professional representation and management for athletes and entertainers.
■ Event management for sporting events, golf tournaments and charity fundraisers.
■ Sponsorship creation, development and strategic execution.
■ Brand management which focuses on advertising, promotions and partnership oppor-

tunities in the sports arena.
■ Product placement opportunities in movies and television.

We understand Sports and Entertainment and we focus on serving our clients.

We
understand
Sports and

Entertainment
and we focus

on serving our
clients.
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Why 
Sports
Loop?We know that you have many options in terms of selecting an agent to represent your interests. It is

a big decision that you should take seriously. It is a decision that can affect not only how much
money can be made during your athletic career, but also throughout your life. We believe that you

should look for someone who has the ability to assist you on and off the field. These are the reasons why
SportsLoop is positioned to provide the services that you are seeking.

Long term relationship
We focus on the big picture. Your athletic career is certainly the most important component as we start out.
However, we grow together. We will develop a strong team of advisors that will help you achieve all of your short
and long-term goals.

Ability to assist with future endeavors
A significant part of our services is to work together to identify and develop skills that will be beneficial to you in
the future. We will assist you in developing those skills and the relationships necessary for you to succeed beyond
the playing field.

Depth and variety of experience
Our management team, staff and advisory board have strong backgrounds in law, business, finance, banking, mar-
keting, sports and entertainment. Through our collective experiences, contacts and resources, we can assist you in
reaching your goals.

Personal attention
We believe in providing you with personal attention. We want you to be involved in making the decisions that affect
your life. We will work together to make difficult decisions and to make sure that we attain your goals.

Commitment to excellence
We strive to provide you with the best service available. We focus on identifying experienced and quality service
providers for your needs. We require our employees and providers to maintain high quality service that will sur-
pass your expectations.

Putting your interests first
Decisions are made only with your interests in mind. You are the client, and we focus on what is best for you.

We are your agents for life. We are here to stay and we expect to
maintain a long-term relationship with any athlete that we represent. Once you become part of the
SportsLoop family, you will remain as part of our family.

AGENTS FOR LIFE



SportsLoop is your agent for life!!SportsLoop is your agent for life!!

But disappear when your
athletic career is over...

Many agents want to represent
you while you are a star...



4

Role of
the AgentSportsLoop believes that the role of the agent is to assist in all of the athlete’s endeavors. The agent is the

lead person who will manage or direct each aspect of the athlete’s interests, but the agent is not the only
person who must understand the needs of the athlete. In addition to the agent, the service providers will

work closely with the athlete to develop the athlete’s career, protect the athlete’s image and interests, and help
attain all of the athlete’s goals. 

Above all, the agent should be the one person in whom the athlete has the most trust. 

It is for this very reason why SportsLoop feels it is critical to develop a strong team of service providers. We work
closely with the athlete to develop a team that best suits the athlete’s needs. This team will vary from athlete to ath-
lete depending on their geographic location, their existing relationships and their personal preferences. 

Though some agencies "provide" a full team, such a structure does not allow the athlete to have meaningful input
into his or her service providers. This prevents the athlete from maintaining existing business and family relation-
ships. SportsLoop’s approach allows us to maintain a high level of service and identify the providers who will best
serve our clients.

With that framework in mind we believe the role of the agent consists primarily of the following components:

1. Negotiate all of the athlete’s contracts.
2. Manage the team of advisors.
3. Guide the athlete to help set and attain goals.
4. Prepare the athlete for the future.

SportsLoop believes that communication is the key to effective representation. We meet with our clients and speak
to our clients on a regular basis. Reporting schedules are created to keep our clients updated on all matters that
are being handled for them.

Our clients are encouraged to provide us with feedback so that we know how to improve our communication with
them. We seek input from our clients on what unique services they would like us to assist in handling.

We make sure that our clients reveal their true desires so that the SportsLoop team can structure a program to han-
dle their needs most effectively. 

SportsLoop focuses on building long-term relationships with our athletes. We strive to devise a plan for our clients’
post-athletic career and to maintain their involvement with SportsLoop even after they are done competing on the
field. Once again, we not only represent athletes, we represent future business people.

Communication
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Roy D. Kessel, Esq.
President

Roy has been a licensed attorney since 1991. He started his
own practice in 1997 and began focusing his efforts on
sports marketing concerns and athletic representation. He
has represented banks, finance companies, large corpora-
tions and individuals in a variety of litigation, including real
estate disputes, employment litigation, commercial litiga-
tion, contract resolution, creditors’ rights and bankruptcy. He has handled contract negotiations, real estate
ventures, corporate structuring, raising venture capital, estate planning and has advised companies on other
business opportunities.

Roy is a certified agent with the NFLPA and the CFLPA. He is the chair of the Chicago Bar Association Sports
Law Committee. He is a member of the American Bar Association’s Sports and Entertainment Forum, The
Sports Lawyers Association and the National Sports Law Institute. 

Roy has a B.B.A. in Finance and Marketing from the University of Wisconsin. He obtained his law degree
from the Northwestern University School of Law, where he was a Note and Comment Editor for the
Northwestern Journal of International Law and Business.

Roy has been involved with several sports marketing efforts. He developed the Tournament of Roses Open,
the first golf tournament to be sanctioned by the Tournament of Roses for fan participation in conjunction
with the Rose Bowl. Roy is on the Board of Directors of the Sports Legends Prostate Cancer Projects, Inc., a
Phoenix, Arizona based non-profit organization that raises money for Prostate Cancer. This organization rais-
es money by operating and marketing sporting events and golf tournaments involving NFL Hall of Fame
players, as well as other sports celebrities. Roy is on the Board of Directors for The Support Group, a Chicago
based non-profit organization that works with inner-city children to develop their discipline and academic
skills by using sports as a tool. The Support Group was co-founded by Tim Hardaway, and is backed by many
prominent NBA players including Michael Finley, Juwan Howard and Antoine Walker. Roy is on the Board
of the Chicago Inner-City Golf Mentor Program which provides golf opportunities to children within the City
of Chicago. Roy is also involved with numerous other local and regional community groups and philan-
thropic organizations. Roy lives in Buffalo Grove, Illinois with his wife Chantal, and daughter Julia.

Management
Team



Management
Team
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Jack Hunter
Vice Chairman

Jack is responsible for the business develop-
ment opportunities within SportsLoop and
assists in securing financing and investors
and structuring deals for the company. He
will provide a critical analysis of the opportu-
nities that present themselves to the
company and to each of our clients.

Jack is a Vice President with Rothschild
Investment Advisors. He has been in the
investment services industry since 1987 and
handles both equities and bonds. He current-
ly manages over $200 million of individual
and corporate funds. His individual clients
have net worth averaging over $3 million.

Jack is active in both management and sales
for Rothschild, and is an analyst for the airline
and aerospace industries. He holds an airline
transport pilot certificate in the Boeing 707-
727-757 and several corporate jet aircraft. He
is seen regularly in that capacity on CNN,
CNBC and Nightly Business Report. Jack
takes an active role in reviewing and evaluat-
ing investment opportunities for his clients.
He holds his series 7 and series 63 licenses.
Jack takes a long-term view of wealth creation
and protection.

Jack is a graduate of St. Ambrose College, in
Davenport, Iowa. Jack resides in Chicago with
his wife Nancy.

Bruce Greenberg
Chief Financial Officer

Bruce is responsible for the financial man-
agement for SportsLoop. He works with the
bank, investors and senior management to
direct the company's growth, increase its
profitability and negotiate financing. Bruce
assists our clients in implementing their
financial strategies.

Bruce has served as Chief Financial Officer
for a number of privately held companies
and has over 20 years of Senior Financial
Management experience in a variety of
industries. He specializes in taking companies
from start-up to maturity with a specific focus
on handling the cash flow and financing
needs of these new businesses. These com-
panies have ranged in size from $5 million of
revenue per year to over $100 million. In his
capacity as CFO with such companies, Bruce:
has managed growth from $40,000 per
month in gross revenue to $1.3 million per
month in gross revenue within a one year
period; has successfully increased a compa-
ny's valuation over a 2 year period from $3
million to its sale price of $20 million; was a
founder of a company that reached $900,000
per month in sales within less than year.

Bruce currently serves on the Boards of
Directors and acts as a consultant to many
organizations in the health care industry. He
holds degrees in Accounting, Economics and
Finance, as well as a Masters in Business
Administration. Bruce also consults in the
areas of organizational development, opera-
tional efficiency, human resources and
overall financial management. Bruce is a
long-time sports enthusiast as both partici-
pant and fan.  Bruce lives with his wife Micki,
and his children Joshua, Samantha, Aaron,
Danny and Alex.

Ron Slucker
Vice President

Ron oversees SportsLoop’s business devel-
opment opportunities, such as corporate
consulting, co-op programs, branding oppor-
tunities, sponsorship development and
events. He works closely with the manage-
ment division to help them achieve all of
their goals.

Ron joined SportsLoop from General Sports
and Entertainment where he was the General
Manager of Marketing and Sales Develop-
ment. He created a special markets division
that provided General Sports’ clients with
premiums/incentives, promotions and spe-
cialty advertising products to support their
growing needs. In addition, Ron worked with
corporate clients in both the event/hospitality
and corporate consulting divisions.

Prior to General Sports, Ron spent four years
with TearDrop Golf Company. TearDrop
changed its name to Tommy Armour Golf
Company in 2000. As Vice President of
Marketing, his responsibilities included cor-
porate marketing, brand advertising, co-op
programs, multiple web site conceptualiza-
tions, public relations, point-of-purchase,
corporate promotions, premium incentives,
professional athlete endorsements and cor-
porate sponsorships. 

Ron also served as Director of the TearDrop
Professional Golf Tour. Ron led this high-pro-
file tour in producing over 60 professional
golf tournaments. These tournaments had
participation from over 2,500 professional
golfers competing for more than $6 million in
prize money. He worked with multiple title
and supporting sponsors such as American
Airlines, Luxury Media Corporation, Robb
Report, Harrah’s Casino and Hotel, Xerox,
Nikon, Maxfli, Pizza Hut, Value America and
Outback Steakhouse. Most of these events
were televised on the Golf Channel or local
networks and raised approximately $1 million
for local charities. 

Ron received his Bachelor of Science degree
in General Business and Marketing from the
University of Maryland. Ron lives in Chicago
with his wife Rachel.

George Simkowski
Vice President

George is responsible for business develop-
ment, strategic opportunities and celebrity
relationships. George Simkowski is President
and Founder of "Lets Go Hollywood, Inc.," a
marketing company that specializes in the
placement of brand name products in major
movies and television shows. He also pro-
duces national advertising and promotions
that are tied in with the entertainment indus-
try. George works closely with the Illinois Film
Office and the State Treasurer to bring
motion picture production to the State of
Illinois. George has assisted numerous start-
up companies in developing and
implementing their marketing programs.

A graduate of the University of Wisconsin, he
developed an interest in the movie business
when he visited several Hollywood Studios
while in California as the Center on the 1953
Wisconsin Rose Bowl football team. After
meeting several stars, he was convinced that
at some point in his career he would be a
participant in this industry.

Following graduation, he served as a Marine
Corps officer during the Korean conflict. His
marketing career began as a Sales
Representative, and continued on as
Advertising and Sales Promotion Manager,
Director of Marketing and, ultimately,
President of the Bell & Howell Consumer
Products Company. He was responsible for
launching the Canon camera line in the USA
and Canada. He started his own product
placement company in 1980. George lives in
Chicago with his wife Pat.



Services 
Managed
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Where many athletes encounter trouble is entrusting their life to one person who claims to have the
ability to provide all of the services needed by the athlete. No single person can provide all of those
services with any reasonable level of expertise. SportsLoop has developed relationships with service

providers in order to create a strong team to adequately represent the athlete in each of the following areas. All of
these service providers are certified and qualified in their professions. SportsLoop works with the athlete to guide
them through the decision-making process. SportsLoop also ensures that the athlete is getting quality information
from providers with significant experience in each industry. SportsLoop helps the athlete find the best fit for his or
her personal situation, rather than forcing choices upon the athlete. Though we make recommendations based on
our experience, we encourage the athlete to be directly involved in the process and to make the ultimate decisions.

The following services are representative of the services that we supervise, provide and/or manage for the athlete:

Legal: 
■ Negotiation of player contracts
■ Estate Planning
■ Real Estate purchases
■ Protection of identity and marketability
■ Negotiation of endorsement contracts
■ Criminal defense
■ Litigation

Financial: 
■ Investment management
■ Wealth and asset management
■ Long term strategic planning
■ Savings
■ Long term care

Accounting and Tax: 
■ Tax preparation and planning
■ Payment of bills

Insurance: 
Securing appropriate coverages for:

■ Disability
■ Life
■ Health
■ General Liability

Athletic Skill Training:
■ Preparation for combine or other 

evaluation programs
■ Strength and conditioning training
■ Massage therapy
■ Rehabilitation for injuries

Marketing and Endorsements: 
Creating, managing and leveraging 
marketing opportunities:

■ Endorsements
■ Appearances
■ Image
■ Brand creation and building

Career Development: 
■ Job skill training
■ Interview skills
■ Resume building
■ Networking opportunities
■ Business skills



SportsLoop’s 
Programs
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SportsLoop believes in developing concepts and programs that are designed to protect the athlete, and to
provide a better level of service for the athlete. We have developed the following three initiatives which
we feel will positively serve the athlete during the course of his or her career. A brief description of the

ideals behind each of these programs is included below. The full text of each aspect of these programs is available
upon request.  We are constantly soliciting feedback about these concepts and finding ways to promote the ideals
behind them. Any athlete that would like to be involved with the development process or has any specific com-
ments is more than welcome to help us achieve this goal.  

SKILLS
The goal of this program is to provide the aspiring or accomplished athlete with the tools that are needed to suc-
ceed in the business world and to develop the skills that are critical to his or her success beyond athletic endeavors.
SportsLoop has developed a modular program that focuses on the following areas:

1. Legal and Estate Planning
2. Tax Preparation and Accounting
3. Banking and Financial Services
4. Career Development
5. Marketing
6. Agent Selection

Each of the modules are written by experts in the field in order to provide the athlete with the detail they need to
obtain a working understanding in each of these areas.

AGENT’S CODE OF ETHICS ("ACE")
SportsLoop is pioneering this effort to change the way that the amateur athlete is recruited and to provide certain
aspects of protection for the student-athlete. ACE will also establish a level of service that SportsLoop will provide
for the athlete during his or her professional career.

ATHLETE’S BILL OF RIGHTS ("ABR")
SportsLoop believes that the participation in intercollegiate sports is a privilege, not a right. However, due to its
high profile, sometimes the athlete is subjected to much more rigid (and sometimes unfair) scrutiny. We have
developed the ABR in order to set a standard which we believe the schools should provide for the protection of
the athlete.

...to protect
the athlete,

and to
provide a

better level of
service...
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223 W. Jackson Blvd.

Suite 850
Chicago, Illinois 60606

312-957-0900
312-957-0990 fax

www.sportsloop.com


